
Sustainability Frameworks Index
MetLife is reporting in accordance with Sustainability Accounting Standards Board (SASB), Global Reporting Initiative (GRI) and United Nations Global Compact (UNGC) standards for 2025.

Topic Framework Disclosure Response
Company Information
Formal Company Name and Headquarters GRI 2-1 MetLife, Inc., New York, NY

Entities Included in Sustainability Reporting GRI 2-2 2025 Form 10-K, Exhibit 21—Subsidiaries of the Registrant; Unless otherwise stated or implied in the 
2025 Sustainability Report.

Sustainability Reporting Scope GRI 2-3 This content and data in this report primarily covers the period January 1, 2025, to December 31, 2025. 
MetLife reports on an annual basis. We invite your comments, questions and feedback on this report 
by contacting us at gogreen@metlife.com.

Restatements of Information GRI 2-4 2025 Sustainability Report > Appendix > Sustainability Scorecard > Environmental Data; Financial Data

External Assurance GRI 2-5 Our global Scope 1, Scope 2 and Scope 3 business travel greenhouse gas (GHG) emissions have 
been assured to International Organization for Standardization (ISO)-14064-3 standards.

Activities, Value Chain and Other 
Business Relationships 

GRI 2-6 MetLife is one of the world’s leading financial services companies, providing insurance, annuities, 
employee benefits and asset management. We hold leading market positions in the United States 
(U.S.), Asia, Latin America, Europe and the Middle East. We are also one of the largest institutional 
investors in the U.S. with a general account (GA) portfolio invested primarily in fixed income 
securities (corporate, structured products, municipals, and government and agency) and mortgage 
loans, as well as real estate, real estate joint ventures, other limited partnerships and equity 
securities. Reference: 2025 Form 10-K, Business Overview & Strategy. For more information about 
MetLife’s supply chain, please see MetLife Global Procurement. 

Statement on Sustainable Development Strategy GRI 2-22 2025 Sustainability Report > Letter from Our CEO

Responsible Business
Company Data

Total AUM SASB FN-AC-000.A $741.7 billion1

Total Assets Under Custody and Supervision SASB FN-AC-000.B We define this term as Total Invested Assets and Cash which is sum of (i) Total Investments and Cash 
and Cash Equivalents from the December 31, 2025 MetLife, Inc. consolidated balance sheet included in 
the 2025 Form 10-K and (ii) Institutional Client AUM. Reference: 2025 Form 10-K and Non-GAAP and 
Other Financial Disclosures, and Total AUM Fact Sheet as of December 31, 2025.

Exposure to Derivative Instruments FN-IN-550a.1 For information regarding MetLife’s exposure to derivatives, please refer to the 2025 Statutory
Annual Statement of Metropolitan Tower Life Insurance Company

 
 and the 2025 Statutory Annual 

Statement of Metropolitan Life Insurance Company.

Total Fair Value of Securities Lending Collateral Assets FN-IN-550a.2 2025 Form 10-K, Note 11—Securities Lending Transactions and Repurchase Agreements.
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1 At estimated fair value as of December 31, 2025. Includes PineBridge Investments AUM. Refer to As an Investor and Non-GAAP and Other Financial Disclosures to learn more about our AUM and MIM, the 
institutional asset management business of MetLife, Inc.

https://d18rn0p25nwr6d.cloudfront.net/CIK-0001099219/32c02410-3192-4843-a7ea-c6322ebfab2f.pdf
https://d18rn0p25nwr6d.cloudfront.net/CIK-0001099219/32c02410-3192-4843-a7ea-c6322ebfab2f.pdf
https://www.metlife.com/about-us/corporate-profile/global-procurement/
https://d18rn0p25nwr6d.cloudfront.net/CIK-0001099219/32c02410-3192-4843-a7ea-c6322ebfab2f.pdf
https://d18rn0p25nwr6d.cloudfront.net/CIK-0001099219/32c02410-3192-4843-a7ea-c6322ebfab2f.pdf
https://www.sec.gov/Archives/edgar/data/1099219/000109921926000008/ex993q42025totalaum.htm
https://s201.q4cdn.com/280976757/files/doc_downloads/statutory-filings/metropolitan-tower/2026/03/MTL-Q4-2025-Final-Statement.pdf
https://s201.q4cdn.com/280976757/files/doc_downloads/statutory-filings/metropolitan-tower/2026/03/MTL-Q4-2025-Final-Statement.pdf
https://s201.q4cdn.com/280976757/files/doc_downloads/2026/MLIC-Q4-2025-Final-Statement.pdf
https://s201.q4cdn.com/280976757/files/doc_downloads/2026/MLIC-Q4-2025-Final-Statement.pdf
https://d18rn0p25nwr6d.cloudfront.net/CIK-0001099219/32c02410-3192-4843-a7ea-c6322ebfab2f.pdf
mailto:gogreen@metlife.com


Number of Policies in Force FN-IN-000.A Information regarding gross, ceded and assumed life insurance, accident and health insurance, 
and property and casualty insurance in-force is disclosed in 2025 Form 10-K, Schedule IV 
Consolidated Reinsurance.

Leadership and Board of Directors

Board of Directors Structure, Selection and Evaluation GRI 2-9, -10, -11, -17, -18 2026 Proxy Statement > Proposal 1—Election of Directors > Information About the Board of Directors 
MetLife, Inc. Corporate Governance Guidelines

Board Role in Sustainability Oversight and Reporting GRI 2-12, -13, -14 2026 Proxy Statement > Proposal 1—Election of Directors > Information About the Board of 
Directors > Board’s Primary Role and Responsibilities > Sustainability Oversight 
2025 Sustainability Report > Responsible Governance 

Remuneration and Compensation Ratio GRI 2-19, -20, -21 2026 Proxy Statement > Proposal 1—Election of Directors > Director Compensation in 2025; 
Proposal 3—Executive Compensation > Compensation Discussion and Analysis; Pay Ratio

Business Ethics 

Whistleblower Policies and Procedures SASB-AC-510a.2 2025 Sustainability Report > Responsible Governance > Code of Business Ethics > Raising 
Concerns and Speaking Up
Ethics & Fraud HelpLine

Complaints to Claims Ratio SASB FN-IN-270.a.2 While the ratio is beyond what MetLife tracks and discloses, please see the National Association of 
Insurance Commissioners (NAIC) consumer website for closed complaints reported to the NAIC for 
the U.S. and its territories. 

Anti-Corruption GRI 205 3-3, -1, -2
UNGC Principle 10

Anti-Bribery and Corruption Program
2025 Sustainability Report > As an Investor; For Our Communities 
MetLife operations globally are regularly assessed for bribery and corruption risk, in accordance 
with each operation’s bribery and corruption risk profile and local regulatory requirements, while 
ongoing, risk-based monitoring and testing activities provide assurance that key anti-corruption 
controls effectively mitigate corruption risk.
The MetLife Global Anti-Bribery and Corruption Policy has been communicated in local languages to 
MetLife employees globally. The policy is also available on MetLife’s global intranet sites for 
employees to access. Third parties are trained on MetLife’s policy through a brochure that is 
provided to third parties we engage globally. Targeted training on anti-corruption and bribery was 
provided to new hires in certain regions.

Anti-Competitive Behavior GRI 206 3-3, -1 Code of Business Ethics
MetLife discloses any material legal actions, including anti-competitive behavior, in its 2025 Form 10-K, 
Note 24 of the Notes to the Consolidated Financial Statements.

Conflicts of Interest and Communication of 
Critical Concerns

GRI 2-15, -16, -15 -26
UNGC Principles 1, 2

Directors' Code of Business Ethics
Code of Business Ethics
Corporate Conduct
Ethics & Fraud HelpLine
2025 Sustainability Report > Responsible Governance

Compliance with Laws and Regulations GRI 2-27
UNGC Principles 1, 2

2025 Form 10-K
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https://d18rn0p25nwr6d.cloudfront.net/CIK-0001099219/32c02410-3192-4843-a7ea-c6322ebfab2f.pdf
https://s201.q4cdn.com/280976757/files/doc_financials/2026/ar/MetLife-Proxy-Statement.pdf
https://www.metlife.com/content/dam/metlifecom/us/homepage/about-us/corporate-governance/2024/corporate-governance-guidelines-effective-930251224542610.pdf
https://s201.q4cdn.com/280976757/files/doc_financials/2026/ar/MetLife-Proxy-Statement.pdf
https://s201.q4cdn.com/280976757/files/doc_financials/2026/ar/MetLife-Proxy-Statement.pdf
https://secure.ethicspoint.com/domain/media/en/gui/61798/index.html
https://content.naic.org/consumer
https://content.naic.org/consumer
https://www.metlife.com/sustainability/resource-center/corporate-governance/
https://www.metlife.com/about-us/corporate-governance/code-of-business-ethics/
https://d18rn0p25nwr6d.cloudfront.net/CIK-0001099219/32c02410-3192-4843-a7ea-c6322ebfab2f.pdf
https://www.metlife.com/content/dam/metlifecom/us/homepage/about-us/corporate-governance/codes-of-conduct/directors-code-of-business-ethics.pdf
https://www.metlife.com/about-us/corporate-governance/code-of-business-ethics/
https://www.metlife.com/about-us/corporate-governance/corporate-conduct/
https://secure.ethicspoint.com/domain/media/en/gui/61798/index.html
https://d18rn0p25nwr6d.cloudfront.net/CIK-0001099219/32c02410-3192-4843-a7ea-c6322ebfab2f.pdf


Risk Management

Approach to Managing Capital and Liquidity-Related 
Risks Associated with Systemic Non-Insurance 
Activities

FN-IN-550a.3 2025 Form 10-K, Item 7 — Management’s Discussion and Analysis of Financial Condition and Results 
of Operations
2025 Sustainability Report > Responsible Governance > Risk Management

Policies and Statements

Policy Commitments GRI 2-23, -24
UNGC Principles 1, 2, 3, 4, 5, 6

2025 Sustainability Report > Responsible Governance > Our Approach
Code of Business Ethics
MetLife Statement on Human Rights
MetLife Equal Employment Opportunity and Anti-Harassment Policy
Supplier Code of Business Ethics
MetLife Environmental Policy Statement

Public Policy

Management of Public Policy GRI 415 3-3 2025 Sustainability Report > Responsible Governance > Government Affairs

Political Contributions GRI 415-1 MetLife forbids political contributions outside the U.S. without the express approval of the Head of 
Government Affairs.
We made no political contributions outside the U.S. in 2025.
Political Activities Report

Associations and Stakeholder Engagement 

Membership Associations GRI 2-28 Some of the policy, research and trade associations with whom we engage include:
• American Council of Life Insurers
• Atlantic Council
• Business Council for International Understanding
• Business Roundtable
• Coalition of Service Industries
• Council of the Americas
• Geneva Association
• Institute of International Finance
• Japan Society
• Korea Society
• U.S. Chamber of Commerce
• Washington International Trade Association
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https://d18rn0p25nwr6d.cloudfront.net/CIK-0001099219/32c02410-3192-4843-a7ea-c6322ebfab2f.pdf
https://www.metlife.com/about-us/corporate-governance/code-of-business-ethics/
https://investments.metlife.com/content/dam/metlifecom/us/sustainability/sustainability-2025/sustainability-report-site/pdf/MetLife-Statement-on-Human-Rights.pdf
https://www.metlife.com/content/dam/metlifecom/us/sustainability/sustainability-2025/evergreen-microsite/pdf/MetLife_Equal_Employment_Opportunity_EEO_and_Anti_Harassment_Policy_2024.pdf
https://www.metlife.com/content/dam/metlifecom/us/homepage/about-us/corporate-profile/Supplier_Code_Business_Ethics.pdf
https://www.metlife.com/content/dam/metlifecom/us/sustainability/sustainability-2025/evergreen-microsite/pdf/2024-MetLife-Environmental-Policy-Statement.pdf
https://www.metlife.com/content/dam/metlifecom/us/homepage/about-us/corporate-governance/political-activities-report/2025-Political-Activities-Report.pdf


Membership Associations (continued) GRI 2-28 (continued) Some of the sustainability associations with whom MetLife or its subsidiaries engage include:
• CDP
• Center for Active Design
• Climate Leadership Council
• Trellis Executive Network
• United Nations Global Compact
• United Nations Principles for Responsible Investment
• United Nations Women Global Innovation Coalition for Change
• United Nations Women’s Empowerment Principles
• United States Green Building Council

Stakeholder Engagement GRI 2-29, -30 2025 Sustainability Report > Appendix > Stakeholder Engagement
MetLife recognizes and supports the right to collective bargaining. Some employees in Asia; 
Europe, Middle East and Africa (EMEA); Latin America; MetLife Legal Plans and some of our U.S. 
and non-U.S. (non-agency) employees are covered by collective bargaining agreements.

Material Topics

Process to Determine Material Topics GRI 3-1 2025 Sustainability Report > Introduction > Sustainability and New Frontier
The topics disclosed in our Global Reporting Initiative (GRI) table are not reflective of any 
regulatory-focused materiality analyses. Feedback from various key stakeholders and sources [e.g., 
environmental, social and governance (ESG) ratings/rankings; investors; MetLife senior executives; 
external perspectives; peer benchmarking, etc.] allows us to develop a forward-looking 
sustainability program that helps us continue to sustain customers, families and the planet.

List of Material Topics GRI 3-2 • Anti-competitive behavior
• Anti-corruption
• Customer privacy
• Economic performance
• Emissions
• Employment
• Energy
• Indirect economic impacts
• Marketing and labeling
• Non-discrimination
• Public policy
• Supplier environmental assessment
• Waste

Topic Framework Disclosure Response
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Economic Impacts

Direct and Indirect Economic Impacts GRI 201 3-3, -1, -2, -3 2025 Form 10-K, Consolidated Financial Statements and Notes to the Consolidated Financial Statements
2025 Sustainability Report > As an Investor; For Our Communities; For Our Customers; For Our Workforce; 
Responsible Governance
2025 CDP Corporate Questionnaire, section C3.1, C3.1.1, C3.6.1

Products

Marketing and Labeling 

Management of Marketing and Labeling and 
Reported Incidents

GRI 417 3-3, -1, -2, -3 2025 Form 10-K, Note 24
Please read our Code of Business Ethics for MetLife’s expectations around treating customers fairly 
and communicating clearly.

Communication with Stakeholders 

Approach to Informing Customers About Asset 
Management and Custody Activities Products 
and Services 

SASB FN-AC-270a.3 MIM
Our products and services communications occur through five primary channels:
• Face-to-face, e.g., sales and customer support teams: Sales enablement collateral includes 

presentation decks and slip sheets. There is usually one standard deck per investment capability. 
With sales taking anywhere from six months to three years on average, the number of meetings 
held depends on the prospect. However, usually at least three meetings with the sales team and 
investment team occur, in addition to request-for-proposal reviews and final presentation to the 
investment committee where Sales, Investments, Compliance and Operations present processes 
and answer questions. These meetings are also forums to discuss potential investment, non-
financial risks and how they are monitored. Investment consultants also play a part by acting 
as intermediaries primarily to pension plans, both public and corporate. Therefore, MIM follows 
a path of informing investment consultants about our products and services, and they assign a 
buy, hold or sell rating to our products and services. Prospects who use an investment 
consultant usually buy from us only if our product is rated a “buy” by their investment 
consultant. MIM (through its appropriate legal entities) sells its investment capabilities in 
Australia, Canada, EMEA, Hong Kong, Japan, Korea, Malaysia, Singapore, the U.S. and a few 
additional Asian countries.

• Web: Separate sections for each MIM asset class provide details on the value proposition for 
each product, investment team members and support materials. We also have sections on 
thought leadership divided by asset class and a section on ESG.

• Conferences/events and webinars: Topically focused and typically delivered via panel 
discussion, sponsored keynote address or hosted via ON24 or, if sponsored, via the host’s 
platform. A key part of the in-person conferences is networking done by our sales team (we 
refer to them as the Institutional Client Group). At conferences, they learn about the prospect’s 
asset allocation and which asset classes they are currently looking at. Then, if we have an 
investment capability that matches their needs, the salesperson will set up a time to meet after 
the conference to continue the discussion.

• Digital: Email, social (LinkedIn only) and banner/display covers both direct outreach, such as 
email, and targeted communications.

• Advertising: In addition to the banner/display digital advertising, we also do some print 
advertising, paid search advertising and sponsored content advertising.

Topic Framework Disclosure Response
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https://d18rn0p25nwr6d.cloudfront.net/CIK-0001099219/32c02410-3192-4843-a7ea-c6322ebfab2f.pdf
https://d18rn0p25nwr6d.cloudfront.net/CIK-0001099219/32c02410-3192-4843-a7ea-c6322ebfab2f.pdf
https://www.metlife.com/about-us/corporate-governance/code-of-business-ethics/


Approach to Informing Customers About Asset 
Management and Custody Activities Products and 
Services (continued)

SASB FN-AC-270a.3 
(continued)

The frequency of communication depends on the audience and nature of communications. During 
the sales process, if a client is actively looking to buy investment capabilities in a certain asset 
class, then the communication could be once every month, whereas if the prospect is just 
researching, then the communication may be once per quarter. Once the prospect is a client, then 
there is significant communication as they are onboarded and then receive reporting at a frequency 
of their choosing. We are currently implementing a client portal where clients can access their 
accounts in one place and have full transparency into their account. We understand that full 
transparency related to what is happening in the market, what is driving performance and what is 
occurring in the investment portfolio is key. These communications are typically conducted via 
reporting on a frequency demanded by the client (weekly, monthly, quarterly). We also work with 
clients on quarterly portfolio reviews. Additionally, certain MIM affiliates, but not all and not jointly, 
are regulated by the Securities and Exchange Commission (SEC) and Financial Industry Regulatory 
Authority (FINRA) in the U.S. and by the local regulator in each of the countries where it has a 
licensed investment management entity. We must have communications and marketing materials 
reviewed by the investment compliance team to help ensure information is transparent and not 
misleading in any way. These materials are reviewed following a defined internal process and 
strictly adhere to regulatory requirements, including risk/legal disclosures. MIM affiliates and their 
supervised persons undergo training and monitor their communications in accordance with 
applicable regulatory requirements such as the SEC, FINRA and other local regulators.

Approach to Informing Customers About Insurance 
Products and Services 

SASB FN-IN-270a.4 Employer voluntary benefit insurance products
MetLife’s employer voluntary benefit insurance products and services are available to businesses 
with two or more employees. We provide existing and potential customers with information about 
products, services and third-party relationships via web pages, webinars, presentations, conferences, 
videos, newsletters, thought leadership reports, articles and electronic or printed materials.
Custom communication campaigns
MetLife is committed to developing custom Group Benefits communications campaigns tailored for 
each employer aimed to drive awareness, education and participation. We recommend an omnichannel 
communications strategy, increasing focus on digital delivery and using offline channels as an 
important secondary channel. Integrating messages across these channels creates a “surround-sound” 
effect that enhances the employee experience. We also have deep experience in building compelling 
communications for digital channels such as X, LinkedIn, Facebook, microsites, online benefits fairs and 
emails—and we partner with each employer to craft a step-by-step plan to meet employees’ needs 
and habits.
Communication tactics
Product enrollment and service communications plans include:
• Personalized enrollment kits: Mailed to employees’ homes, in addition to announcement and 

reminder email communications.
• Custom microsite: Serves as an educational resource center that employees can access.
• Employee videos: Highlight the product details, the need for each benefit, plan benefits and 

enrollment instructions.
• Benefit Decision Guide: Helps employees evaluate benefit needs by highlighting the value of 

each benefit and what employees should consider when evaluating their individual and loved 
ones’ needs.

• Benefits fairs: Hosted by qualified benefits counselors available through either a platform 
hosted by the employer, a Webex or teleconference hosted by MetLife, or in person at the 
employer’s site(s).

Topic Framework Disclosure Response

L5579474[exp0628][All States and][All Territories] © 2026 MetLife Services and Solutions, LLC 6



Approach to Informing Customers About Insurance 
Products and Services (continued)

SASB FN-IN-270a.4 
(continued)

• Webinars: Live product presentations to employees with options for Q&A, recording, camera, 
chat, polls and engagement activities.

• Presentations: Customized presentations, with “voice over” audio, that highlight the benefits 
available.

• Human Resources team training sessions: Product training to HR representatives, typically 
through webcast, focused on our products and highlights of the specific plan design, as well as 
frequently asked questions (FAQs) from employees.

During annual enrollment, MetLife provides real-time support through virtual engagement such as 
chatting via a webinar, responding to questions submitted through a MetLife microsite or calling 
during set office hours. We also accommodate requests for print material and giveaways, if needed. 
• Social media: Custom-designed specifically for employers to drive awareness of the plan, 

direct employees to educational resources and highlight the need for the plan. 
• Coordinator support: Custom training, brochures, FAQs, infographics and more. 
• New-hire communications: With employers’ approval, MetLife mails a communication to new 

hires at the time of employment to congratulate them on their new position, provide them with 
details about each benefit of the plan and give them enrollment information and timeline. 

• Call center and operations: Inbound calls for specific questions or support and/or confirmation 
of account changes, such as beneficiaries. Frequency of communications depends on the 
product, employer’s enrollment period, audience and nature of communications.

Retirement & Income Solutions (RIS) Product and service communications occur through five 
primary channels: 
• Sales and Customer Support Teams: Sales enablement collateral that includes presentation 

decks and slip sheets. 
• Web: A section for each RIS line of business with specific details on products, services, market 

insights and support materials. 
• Conferences/Events and Webinars: Topically focused and typically delivered via panel 

discussion, leadership speaking engagement, sponsored segment or hosted virtual events. 
• Digital: Email, paid media, organic social and targeted communications. 
• Call Center and Operations: Inbound calls for specific questions or support and outbound 

correspondence that are primarily direct mail and take the form of regulatory notifications, 
benefit enrollment kits or confirmation of account changes such as beneficiaries. 

The frequency of communication depends on the line of business, audience and the nature of 
communications. RIS is regulated due to the nature of its products and adheres to applicable 
Employee Retirement Income Security Act (ERISA) requirements for specific product lines (e.g., with 
Lifetime Income Annuities that are within a 401(k)). As such, all communications, regardless of 
channel or format, are legally reviewed following a defined internal process and strict adherence to 
regulatory requirements, including risk/legal disclosures and no investment advice. There is also 
ongoing training and monitoring of communications such as with FINRA registered agents. To the 
extent available, MetLife also provides real-time support for benefit administration through virtual 
engagement via a MetLife online portal.

Topic Framework Disclosure Response

L5579474[exp0628][All States and][All Territories] © 2026 MetLife Services and Solutions, LLC 7



Product Features and Decision-Making

Approach to Incorporating ESG Factors SASB FN-AC-410a.2
SASB FN-IN-410a.2
UNGC Principles 1, 2, 3, 4, 5, 
6, 7, 8, 9, 10

2025 Sustainability Report > As an Investor > Our Approach > Our Philosophy Toward Sustainable 
Investing
MIM Sustainable Investment Policy > Our Approach to Sustainable Investment

Proxy Voting and Investee Engagement Policies 
and Procedures 

SASB FN-AC-410a.3 MIM Stewardship Policy

Products and/or Product Features That 
Incentivize Health, Safety and/or Environmentally 
Responsible Behaviors

SASB FN-IN-410b.2 2025 Sustainability Report > For Our Customers > Expanding Access to Financial Services
2025 Sustainability Report > Appendix > Sustainability Products and Services

Assets Under Management (AUM) by Asset Class 
That Integrate ESG into Decision-Making

SASB FN-AC-410a.1 2025 Sustainability Report > As an Investor > Responsible Investments
1 MetLife Investment Management, LLC and certain affiliates’ approach to sustainable investment 

begins with an assessment of financially material risks and opportunities as part of our 
fundamental, disciplined due diligence and monitoring processes. ESG factors and insights, along 
with traditional investment risk and opportunity assessments, are incorporated in a manner 
consistent with our asset classes and sustainability strategies, as are deemed relevant and 
applicable. As of December 31, 2025, less than 5 percent of Total Assets Under Management 
(Total AUM)1 are generally passively managed and not sustainably focused, comprising of 
investments held in index equity funds and common and preferred stock. In such cases, the 
indices to which our index strategies are benchmarked are selected in accordance with our 
mandates’ investment guidelines. As a result, as of December 31, 2025, approximately $718.5 
billion of Total AUM1 and $435.5 billion of MetLife’s GA Assets Under Management (GA AUM)2 
employed ESG integration efforts (see As an Investor). 

2 $65.7 billion3 in responsible investments holdings as of December 31, 2025, in MetLife’s GA 
investment portfolio (see As an Investor > Responsible Investments for more). 

3 MIM’s investment process incorporates client guidelines based on their needs, including those 
specified for MetLife’s GA investment portfolio, as applicable. Client-defined guidelines may 
include emissions targets, minimum third-party ESG risk scores and other specified criteria. MIM 
manages or advises Institutional Client assets under management (Institutional Client AUM)2 in 
accordance with client guidelines contained in each investment advisory agreement.

1 At estimated fair value. Includes PineBridge Investments AUM. See Non-GAAP and Other Financial Disclosures.
2 See Non-GAAP and Other Financial Disclosures.
3 At estimated fair value. Please see the Glossary

Topic Framework Disclosure Response

 for responsible investments definitions.

L5579474[exp0628][All States and][All Territories] © 2026 MetLife Services and Solutions, LLC 8
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Environmental Impact
Emissions

Management of Emissions GRI 305 3-3
UNGC Principles 7, 8, 9

2025 Sustainability Report > For Our Communities > Reducing Our Environmental Impact

Methodology for Calculating Financed Emissions SASB FN-AC-410b.4
SASB FN-IN-410c.4
UNGC Principles 7, 8, 9

2025 Sustainability Report > As an Investor > Enhancing Portfolio Resilience for Long-Term Growth
Additional context for FN-IN-410c.4: MetLife Insurance Investments (MII) GA investment portfolio 
financed emissions for the real estate equity asset class are calculated at the property level by 
taking total consumption of natural gas, electricity and steam on each site as entered into the 
ENERGY STAR® Portfolio Manager and testing for completeness. For properties with missing, 
incomplete or unreliable data, consumption is estimated by multiplying the Energy Information 
Administration’s Commercial Building Energy Consumption Survey (2018) energy use intensities for 
the relevant property type by property gross floor area. Consumption is divided between common 
area (Scope 1 and Scope 2) and tenant area (Scope 3) based on GRESB 2022 average property type 
breakouts. For properties where MII is not the managing member or the property has a triple net 
lease, all emissions are assigned to Scope 3. Land, or properties that are under construction, have 
no consumption calculated. Electricity consumption is multiplied by the Emissions & Generation 
Resource Integrated Database regional emission factor corresponding to the property’s location, and 
gas and steam consumption are multiplied by U.S. Environmental Protection Agency national 
emissions factors, resulting in total emissions by property. As all MII properties are treated as 
MetLife investments, property emissions are prorated by MII’s ownership percentage to get the 
financed emissions attributable to MetLife. These financed emissions are lastly aggregated at the 
portfolio level. All calculations are informed by Partnership for Carbon Accounting Financials and 
GHG Protocol Corporate Standard guidance.

Absolute Gross Financed Emissions by Scope 1, 2 and 3 SASB FN-IN-410c.1 2025 Sustainability Report > Appendix > Non-GAAP and Other Financial Disclosures; Sustainability 
Scorecard > Environmental Data

Reduction of GHG Emissions GRI 305-5
UNGC Principles 7, 8, 9

2025 Sustainability Report > For Our Communities > Reducing Our Environmental Impact > 
Optimizing High-Performance Offices

Emissions Data GRI 305-1, -2, -3, -4, -5 2025 Sustainability Report > Appendix > Sustainability Scorecard > Environmental Data
2025 CDP Corporate Questionnaire

Energy 

Management of Energy GRI 302 3-3
GRI 302-4
UNGC Principles 7, 8, 9

2025 Sustainability Report > For Our Communities > Reducing Our Environmental Impact > Energy 
and Emissions

Energy Data GRI 302-1, -2, -3, -4 2025 Sustainability Report > Appendix > Sustainability Scorecard > Environmental Data
2025 CDP Corporate Questionnaire

Waste

Management of Waste GRI 306 3-3, -1, -2
UNGC Principles 7, 8, 9

2025 Sustainability Report > For Our Communities > Reducing Our Environmental Impact > 
Optimizing High-Performance Offices

Waste Data GRI 306-3, -4, -5 2025 Sustainability Report > Appendix > Sustainability Scorecard > Environmental Data

Topic Framework Disclosure Response
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Environmental Risks in Insurance

Incorporating Environmental Factors into Underwriting 
and Risk Management

SASB FN-IN-450a.3 2025 Sustainability Report > Appendix > TCFD
Specific to insurance product underwriting, to the extent impacts to ESG factors, including those 
related to climate change, have influenced past mortality and/or claim morbidity, those impacts are 
inherently in our pricing factors (such as area/regional factors), as our factors are derived from 
historical claims experience.

Probable Maximum Loss from Weather-Related 
Natural Catastrophes

SASB FN-IN-450a.1 2025 CDP Corporate Questionnaire > see section C3.1.1 for physical climate risk considerations in 
MetLife’s insurance business.

Monetary Losses from Insurance Pay-Outs SASB FN-IN-450a.2 2025 Form 10-K, Item 1A. Risk Factors
As a life and health insurer, monetary losses from natural catastrophes are currently not 
distinguished from losses from other factors.

Supply Chain

Negative Environmental Impacts in the Supply Chain 
and Actions Taken

GRI 308-2, 3-3
UNGC Principles 7, 8, 9

2025 Sustainability Report > For Our Communities > Reducing Our Environmental Impact > Driving 
Supply Chain Sustainability

New Suppliers Screened Using Environmental Criteria GRI 308-1
UNGC Principles 7, 8, 9

Environmental sustainability questions are part of MetLife’s standard Request for Proposal and 
Request for Information templates and are also included in the supplier onboarding process.

Topic Framework Disclosure Response
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Social Impact

Workforce

Management Approach GRI 401 3-3 2025 Sustainability Report > For Our Workforce

Employee Demographic Data SASB FN-AC-330a.1
GRI 2-7, 401-1 2025 Sustainability Report > Appendix > Sustainability Scorecard > Workforce Data

Workers Who Are Not Employees GRI 2-8 Although MetLife receives services from workers employed by third-party vendors and/or service 
providers, none of those services are rendered by workers who meet the definition of “other 
workers” provided in the guidance associated with the Standard.

Employee Benefits and Parental Leave GRI 401-2, -3 2025 Sustainability Report > For Our Workforce > Benefits and Well-Being
US Employee Programs & Benefits

Workforce Policies GRI 406-1
GRI 406 3-3
UNGC Principle 6

2025 Sustainability Report > For Our Workforce > Purpose-Driven, Inclusive Culture
Code of Business Ethics
MetLife is strongly committed to equal employment opportunity and administering all terms, conditions 
and privileges of employment fairly. We have policies prohibiting discrimination, harassment and 
retaliation and provide employees with several avenues to submit complaints. We have robust 
procedures for investigating those complaints and taking appropriate action if warranted. MetLife 
receives complaints from time to time, which are reviewed and addressed, as appropriate. If 
warranted, corrective action is taken.

Management of Training and Education GRI 404 3-3, -2 2025 Sustainability Report > For Our Workforce > Talent and Skills Development

Training and Performance Review Data GRI 404-1, -3 2025 Sustainability Report > Appendix > Sustainability Scorecard > Workforce Data

Customer Privacy

Management of Customer Privacy and 
Reported Incidents

GRI 418 3-3, -1 2025 Sustainability Report > Responsible Governance > Cybersecurity and Data Privacy
MetLife's U.S. Privacy Center
MetLife has a longstanding commitment to protect the security, confidentiality and integrity of personal 
information, and to comply with applicable privacy and data protection laws and regulations. Like other 
organizations, MetLife occasionally experiences data incidents, which may be described generally as 
the unauthorized access, loss, disclosure or misdirection of personal information. Should one of these 
incidents occur, MetLife has an incident response team that takes immediate steps to minimize any 
impact on the data subject, follow applicable legal requirements, investigate and correct the root 
cause, if needed, to help prevent future incidents. The team includes privacy and information security 
professionals, lawyers and associates in our lines of business.
For disclosure on MetLife’s cybersecurity management, strategy and governance, please see Item 
1C. Cybersecurity of the 2025 Form 10-K.

Topic Framework Disclosure Response

Topic Framework Disclosure

The following metrics were not reported

The following metrics are not disclosed because they are not tracked or disclosed by 
MetLife, are not applicable to MetLife or are excluded for confidentiality reasons. 

SASB FN-AC-270a.1-2; SASB FN-AC-410b.1-3; SASB FN-AC-510a.1; SASB FN-IN-270a.1, -3; 
SASB FN-IN-410c.2-3; SASB FN-IN-410b.1; GRI 205-3
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